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ABSTRACT

Introduction: this study examines the role of Business Intelligence (BI) in the supply chain operations of 
Carrefour Market, a Jordanian retail leader. It uses a case study approach to assess the effectiveness of BI 
tools in inventory management, demand planning, and supplier development, aiming to improve efficiency 
and competitiveness. 
Method: the study demonstrates how BI tools, such as real-time analytics, data visualization, and predictive 
modeling, have been used to solve key supply chain problems. The study also explores the process of 
implementing BI, including staff training and fostering a data intelligence culture. 
Results: the findings show that BI has positively impacted the company’s key performance indicators (KPIs), 
such as inventory turnover rates, order fulfillment accuracy, and supply chain resiliency.
Conclusions: the study concludes that BI resolves operational processes and provides strategic perspectives 
for development and responsiveness to the evolving retail climate. The case study suggests initiatives for 
other retailers to improve supply chain performance using BI technologies.
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RESUMEN

Introducción: este estudio examina el papel de la Inteligencia de Negocios (BI) en las operaciones de la 
cadena de suministro de Carrefour Market, un líder minorista jordano. Utiliza un enfoque de estudio de caso 
para evaluar la eficacia de las herramientas de BI en la gestión de inventarios, la planificación de la demanda 
y el desarrollo de proveedores, con el objetivo de mejorar la eficiencia y la competitividad. 
Método: el estudio demuestra cómo se han utilizado las herramientas de BI, como el análisis en tiempo real, 
la visualización de datos y el modelado predictivo, para resolver problemas clave de la cadena de suministro. 
El estudio también explora el proceso de implementación de BI, incluida la capacitación del personal y el 
fomento de una cultura de inteligencia de datos.
Resultados: los hallazgos muestran que BI ha tenido un impacto positivo en los indicadores clave de 
rendimiento (KPI) de la empresa, como las tasas de rotación de inventario, la precisión del cumplimiento de 
pedidos y la resiliencia de la cadena de suministro.
Conclusiones: el estudio concluye que la BI resuelve los procesos operativos y proporciona perspectivas 
estratégicas para el desarrollo y la capacidad de respuesta a la evolución del clima minorista. El estudio 
de caso sugiere iniciativas para que otros minoristas mejoren el rendimiento de la cadena de suministro 
utilizando tecnologías de BI.
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INTRODUCTION
Today, effective management within the supply chain has assumed a critical role in determining success for 

all organizations. Retailers have an uphill task, especially in managing their complex supply chains characterized 
by extensive supplier networks, uncertain consumer demands, and inventory management. On the contrary, 
these challenges set up an opportunity for competition among the firms where the efficient one makes a 
profit, simply because they can interpret the data efficiently, and hence decision making becomes easy. This 
has resulted in the common usage of Business Intelligence (BI) tools, which provide powerful functionalities to 
analyze large amounts of data, generate insights that can be acted upon, and optimize operational processes. 
Carrefour Market is the perfect version of the barriers that accompany contemporary supply chain management 
in overseas retailers. It is operated in several countries and attends to the needs of millions of its customers 
every single day therefore it must keep up with the shifting tendencies of consumers, manage several suppliers 
effectively, and also ensure that the flow of products along the supply chain is uninterrupted. In this regard, 
the inclusion of BI tools within its supply chain processes has developed as a vital measure for one of the 
multinational retailers, the Carrefour Market, to remain competitive and achieve operational efficiency.

Moreover, the adoption of business intelligence tools contributed significantly to improving decision-making 
processes and increasing predictability, which enhanced the efficiency of institutional performance and helped 
banks achieve a competitive advantage by improving services and increasing customer satisfaction. Also 
revealed a disparity in the level of adoption between individuals, with young people and males more likely to 
use these tools than other groups, which calls for strengthening training and awareness programs to ensure 
wider use of the potential of BI. Based on these findings, the study recommends increasing investment in 
technological infrastructure, promoting diversity and inclusion by encouraging women and older people to 
adopt new technologies, and intensifying the integration of business intelligence tools into banking operations 
to ensure maximum benefit.(1,2) 

In addition, it analyzes the challenges and strategies needed to enhance the sustainability of supply chains 
in the Middle East, focusing on environmental, economic, and political factors influencing, proposing strategic 
solutions based on technological innovation, reviewing policies, and enhancing stakeholder engagement. The 
study relied on a systematic review of previous literature, with a comparative approach to identify research 
gaps and explore the most effective solutions. The results showed that the region faces significant challenges, 
including scarce water resources, over-reliance on fossil fuels, geopolitical risks, and a lack of investment in 
green technology, which hinders sustainability. The study underscored the pivotal role of technology, such as 
blockchain and the Internet of Things, in improving transparency and operational efficiency, along with the 
need for supportive policies that include incentives for environmental innovation and the imposition of laws to 
reduce the carbon footprint. She also stressed the importance of cooperation between the public and private 
sectors to promote sustainable solutions. Based on these findings, the study recommends investing in green 
technology by promoting the use of renewable energy and improving water resource management, along with 
imposing stricter environmental policies to incentivize companies to adopt environmentally friendly practices. 
It also calls for strengthening international cooperation to exchange knowledge and technology and raising 
community awareness through education and training programs to support sustainability in supply chains and 
encourage responsible practices between individuals and institutions.(3,4)

This research aims to evaluate how BI can assist Carrefour Market in enhancing the efficiency of its supply 
chain management. The purpose of the study is to demonstrate using real-life instances how certain supply 
chain-related issues including demand forecasting, inventory planning and control, supply chain integration, 
and collaboration are successfully solved with the use of business intelligence tools. Additionally, this study 
endeavors to demonstrate the limitation of business intelligence on the impacts this has on the company’s 
overall performance and its competitive standing within the retail industry. One sees a shift towards data-driven 
decision-making in the organization by introducing business intelligence (BI) powered supply chain management 
processes. BI systems enable the organization to interpret data in real time, analyze what may come in the 
future, and adjust to emerging situations, thereby enhancing how the organization manages its supply chain. 
Likewise, BI assists Carrefour Market in enhancing stock turnover ratios, order fulfillment accuracy, and control 
of expenditure on supplies among MESIVEI moving gears in this industry business to safeguard a competitive 
edge over other players in the retail industry.

This research is structured as follows: To begin with, it provides an informative exposition of the supply 
chain issues experienced by Carrefour Market and finally emphasizes the inefficiencies & complexities that are 
needed. This will be followed by a study of specific implementations made by Carrefour Market on its supply 
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chain management system using BIs. Moreover, this study involves case studies with tangible benefits realized 
through the implementation of BI at various levels within the Carrefour Market. Finally, there is a discussion 
on how wider implications of BI manifest in the logistic industry regarding retailing before offering practical 
suggestions for other firms looking to leverage BI for supply chain optimization. The investigation wants to 
contribute to the growing body of knowledge on the application of BI in supply chain management, and this 
study can be of help to both academics and also industry practitioners. This research proves that modern supply 
chains are complex enough to challenge any retailer such as Carrefour Market, while it emphasizes that BI is a 
powerful tool to reach operational effectiveness, better customer satisfaction, and a competitive advantage 
based on sustainability.

Related works
Supply chain challenges faced by Carrefour market

Carrefour Market represents one of the largest and most globally diverse retail networks.(5) It operates in an 
extremely complicated and ever-changing supply chain environment. Carrefour Market’s troubles include the 
overseeing of intricate demand forecast processes; control of bulk stocks of inventories; integration of different 
suppliers, and at the same time customer behavior. This therefore requires efficient Business Intelligence (BI) 
tools such as data analyzers and interpreters or similar tools embedded into supply chain processes to optimize 
them.(6)

Demand forecasting and consumer behavior
Another serious problem that contends the shoulders of the Carrefour Market is the price at which the 

Market will be able to supply to meet consumers’ needs. This is a problem, especially in the retail business 
where client requirements become hard to control due to the general state of the economy season, or trends. 
Such faulty predictions in forecasting usually have two extreme consequences i.e. either surplus inventories 
that waste resources and increase stock holding costs or deficits that cause loss in revenues and customers’ 
displeasure. These challenges are being controlled by BI tools that analyze historical sales records, and try to 
determine the same with trends as well as using other variables like region development. Hence, Carrefour 
can forecast demand as well as alleviate the problem of excess stock through its knowledge to simultaneously 
acquire data from different areas which necessitates powerful data handling capabilities provided by business 
intelligence systems.(7)

Inventory management
The Carrefour Market has another critical issue of controlling inventory. The company has to maintain a stock 

level that has the capabilities to cater to customers while at the same time limiting costs that are attributable 
to unsold stock. There is more involved in the inventory management of Carrefour than merely keeping track of 
stock levels in individual outlets. It involves planning complex logistical operations between global distribution 
centers and regional warehouses. Ineffective inventory control can create circumstances of understocking or 
overstocking that both impair the profit base of the enterprise. Overstocking results in increased holding costs, 
and wastage in the event of some goods being perishable. Conversely, stockouts may mean lost sales, erode 
customer loyalty or even push them to competition. Real-time visibility into the inventories at all points of the 
supply chain through BI tools helps prevent this risk,(8) by enabling the optimization of replenishment processes 
at Carrefour Market leading to waste reduction.

Supplier coordination and relationship management
The company’s supply chain is very much reliant on a wide range of suppliers spread across various locations. 

Overseeing these suppliers for timely deliveries, maintaining quality, and negotiating reasonable terms are 
some of the key issues to be addressed at any given time. A slight hitch or lack of coordination in the supplier 
activities could stall the entire supply chain thereby resulting in delays, additional costs, and eventually poor 
customer satisfaction.(9) Given The fact that Carrefour manages thousands of suppliers, then it means there’s 
a need for BI tools that will keep track of supplier performance, ensure adherence to contract obligations as 
well as enhance communication among them.(10) For example, BI systems help Carrefour to anticipate problems 
such as late delivery or changes in product quality proactively. It is therefore necessary for Carrefour to have 
this kind of oversight and control to ensure that its global supply chain runs smoothly.

Operational efficiency and cost management
To remain competitive in the retail industry, Carrefour Market must be operationally efficient. The size 

of its operations across the globe with thousands of stores presents a challenge in streamlining and cost-
cutting. Supply chain inefficiencies such as duplicated processes, delays, and misunderstandings can affect 
profitability significantly. By providing an insight into the entire supply chain, BI tools help identify and 
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eradicate inefficiencies. Such tools enable Carrefour to monitor KPIs such as lead times, order accuracy, and 
transportation expenditures, among others. Evaluation of such data makes it possible for Carrefour to improve 
its operations, cut down on wasteful activities, and enhance effectiveness.(11)

Adapting to market dynamics
The market conditions and forces tend to change rapidly because this business is usually more dynamic as 

it is influenced by changes in technology and consumer habits as well as the global economic environment. 
Nevertheless, for Carrefour Market to compete in the marketplace it must be able to quickly respond and 
adjust to these particular changes which pose a challenge because of the scale and the complexity of the 
business. Therefore, Business Intelligence tools may assist Carrefour by offering them the agility they need to 
react rapidly to indicate Market dynamics. This is accomplished through real-time data analysis and predictive 
modeling (BI) which allows Carrefour to predict future market changes and change its strategies accordingly 
meaning; it may have revised product mixtures, adjusted price structures, or reconfigured supply chain logistics 
to better meet emerging demand.(12)

Sometimes management of supply chains at Carrefour Market is hard because it is both complex and far-
reaching; this makes it necessary for the company to adopt advanced business intelligence (BI) technologies. 
It plays many fundamental roles for Carrefour, including enabling accurate demand forecasting, improving 
inventory management systems, and coordinating suppliers effectively among others that are inherent in the 
modern-day retailing environment. As the retail sector evolves further, it will become increasingly important 
for companies such as Carrefour to properly exploit BI if they want to stay ahead of their rivals while pursuing 
sustainable growth.

METHOD
The study adopted an intensive case approach to examining the integration and impact of Business 

Intelligence systems at Carrefour Market Jordan. The research outlines the main challenges faced by the firm’s 
supply chain network as well as how such challenges were addressed using different BI tools like real-time 
analytics, data visualization, and predictive modeling. Besides focusing on integrating BI with existing systems, 
the study also concentrated on staff training, the implementation process as well as the development of a 
data-driven culture.

Business intelligence solutions implemented by carrefour market and their impact on supply chain 
management
Business Intelligence (BI) solutions have been introduced by Carrefour Market to deal with the complexities and 
inefficiencies of its supply chain. Among such tools are advanced data analytics, real-time monitoring tools, 
predictive modeling as well as data visualization platforms that have positively impacted the various aspects 
of supply chain management in the company.(13) The use of these BI tools has made it possible for Carrefour 
to control inventory, predict demand, communicate with suppliers, and execute effectively in all their global 
operations.

Advanced data analytics for demand forecasting
Carrefour Market has implemented several BI solutions that incorporate advanced analytics capabilities 

including demand forecasting. The right forecast of demand is critical in obtaining the right amount of stock 
and ensuring that products are offered in the correct quantity, at the appropriate time, and at the right 
location. To improve the accuracy of demand forecasts,(14) Carrefour integrates some BI by analyzing several 
historical and current sorts of data, including sales, market conditions, economic factors, as well as seasonality 
effects. Various analysis platforms integrate data from different sources including POS systems, CRM systems, 
and external markets. They also develop models that provide an overall outlook of how demand will be in the 
future. As a result of the changes, Carrefour can forecast demand shifts and, as a result, alter its inventory 
management policies by predicting changes in customer behavior. This has resulted in fewer stockouts and 
excessive stocks thereby improving both customer satisfaction and cost efficiency.

Real-time monitoring and reporting
Carrefour Market has also implemented business intelligence solutions that provide real-time feedback and 

reports, thereby allowing the companies to see what is happening across their supply chains as they happen. 
Some of these tools may have dashboards that display various key performance indicators like stock levels, 
order fill rate as well as lead time. The BI system can easily identify a potential issue by tracking real-time 
metrics associated with inventory for instance when the inventory level of a given product goes below a 
certain critical level, the BI system generates an alert which therefore attracts the immediate attention of 
the SCM management team.(15) This proactive approach helps Carrefour maintain optimal inventory levels, 
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reduce stockouts, and ensure products are consistently in stock to meet customer demands. Additionally, 
Carrefour’s ability to manage supplier relationships has improved through real-time monitoring. Carrefour can 
therefore monitor supplier performance such as delivery time, order accuracy, and compliance to contract 
agreements among others hence being able to hold them liable and promoting harmonious ties between them. 
Such supervision ensures that suppliers meet Carrefour’s requirements resulting in more efficiency in the whole 
supply chain network.

Predictive modeling for inventory optimization
As one more business intelligence (BI) tool that helps the Company, Carrefour Market has incorporated 

predictive analytics to improve its inventory management. These models use the power of machine learning 
algorithms along with historical data about stock levels to forecast future stock requirements based on 
anticipated advertising initiatives, sales trends across time, and seasonal variations in demand. Such prescriptive 
analytics concerning the expected demand for stock items enables Carrefour to eliminate excess stock and save 
on the costs related to understocking and over-stocking. Furthermore, Carrefour applies predictive techniques 
in enhancing its firm’s supply chain processes, specifically the replenishment processes. The process was also 
found to be highly satisfactory due to the functionality of the BI system that integrates lead times with demand 
patterns seeking to establish just the right quantities of a product item at the right time.(16) This approach 
ensures that inventory is always restocked just in time to avoid the need for big safety stocks as well as free 
up capital tied to holding inventories. Predictive modeling has had a major impact on Carrefour’s supply chain. 
The firm’s inventory turnover rate improved; this is a key metric in gauging how efficiently companies manage 
their inventories. Higher turnover rates mean goods move through the supply chain at a faster pace decreasing 
risks related to obsolescence while reducing carrying cost(s).

Data visualization for enhanced decision-making
To Carrefour Market, BI strategy is incomplete if data visualization is absent because it helps supply chain 

managers understand complex data sets. Carrefour’s BI tools present raw data in more understandable formats 
like graphs, charts, and maps through intuitive dashboards and visual reports that can be used to make better 
decisions. These visualization tools are particularly useful for identifying trends and patterns that might not be 
immediately apparent through traditional data analysis. For example, heat maps can show regional differences 
in product demand while trend lines can indicate changes in supplier performance over time. By doing this 
they will visually demonstrate the underlying dynamics of their supply chain thereby making the right decision 
towards improving efficiency and cutting down on costs at Carrefour.(17)

Data visualization also empowers the company to conduct what-if analysis whereby different scenarios can 
be simulated and their possible effects on the supply chain evaluated by top management. This is important for 
strategic planning as it allows the company to evaluate the risks and benefits of proposed actions before taking 
them into effect. For example, based on a given information about the supplier and/or distribution centers’ 
locations, Carrefour can do modeling or impact assessments on how changes in order quantities or transfers of 
inventories between different distribution centers will affect its operations guided by the collected evidence.(18)

Impact on supply chain efficiency and responsiveness
The implementation of BI solutions caused a major transformation regarding supply chain efficiency and 

responsiveness in the Carrefour Market. Through incorporation of advanced analytics, real-time monitoring, 
predictive modeling as well as data visualization into their SCM processes, Carrefour has registered remarkable 
progress in various areas:(19)

 • Inventory Management: This means that Carrefour can optimize inventory levels by having an 
effective warehouse system that reduces excessive stock and minimizes out-of-stock situations through 
predictive modeling and real-time monitoring. As a result, they now have better stock turnover rates 
since there is no longer a carrying cost associated with high stock levels.(20)

 • Demand Forecasting: Also known as prescriptive analytics (i.e., system-based models), this involves 
the use of advanced analytics tools to predict consumer demand more accurately thereby allowing 
the organization to align its inventory with market expectations. This has resulted in higher customer 
satisfaction and reduced lost sales.(21)

 • Actualization of Supplier Performance: Carrefour employs a real-time monitoring and data 
visualization system that has helped to improve the company’s ability to manage supplier relationships by 
ensuring suppliers comply with the company’s standards of quality and timeliness. This made it possible 
to have a more reliable and less faulty supply chain.(22)

 • Operational Efficiency: By speeding up decision-making processes and providing insights, BI tools 
helped Carrefour make ineffective procedures disappear, lowered costs as well as improved overall 
performance across the supply chain.
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Therefore, the adoption of BI solutions by Carrefour Market has played an important role in enhancing 
its supply chain management capabilities. From improved demand forecasting and inventory management to 
optimized supplier relationships and operational efficiency, BI tools have provided for greater responsiveness 
and precision of Carrefour’s worldwide supply chains. These improvements can be measured through such 
improved performance metrics in the organization which only shows that modern retail operations depend on 
data-driven decisions.

BI tools and techniques implemented at carrefour market
To improve the productivity of its supply chain, Carrefour Market has deployed several Business Intelligence 

(BI) technologies. The company incorporates the use of Python (sci-kit-learn, TensorFlow), R (caret, forecast 
package), and SAP Predictive Analytics on sales forecasting alongside ARIMA, LSTM neural networks, and 
XGBoost algorithms for enhanced sales predictions.(23) Real-time inventory tracking through IoT sensors and 
RFID technology on Microsoft Power BI, Oracle NetSuite, and SAP S/4 HANA reduces surplus stock and decreases 
instances of stock-outs. Supplier Relationship Management (SRM) is conducted through Tableau, Oracle BI, 
and Google Cloud Analytics, aiding in the analysis of suppliers by monitoring their delivery and order metrics, 
which subsequently improves procurement processes. (24) Carrefour uses Google Cloud AI in conjunction with SAP 
Integrated Business Planning (IBP) to manage logistics and Route4Me for GPS-based routing, which decreases 
the cost and time of transport and delivery. Furthermore, the customer-focused BI tools for demand-driven 
supply chain management combine IBM Cognos Analytics, SAS Customer Intelligence, and Google BigQuery 
to assess buying habits and customer feedback which allows Carrefour to optimize stock levels and improve 
suggested products. These solutions of information technology business intelligence collectively increase the 
responsiveness of the supply chain, efficiency on costs, and general operational productivity.(25)

Ensuring the replicability of the study
In the scope of this research, specific methodologies have been adopted to ease the replication of results 

using best practice principles in collection, verification, and ethical aspects. Data collection has predefined 
sources such as sales records supplier documents and external datasets for market information.(24) Included 
in data processing activities are cleansing of the data, normalization, and elimination of outlying data via 
Z-score analysis. Validation and performance benchmarks are achieved through cross-validation strategies such 
as k-fold validation to determine model predictive capability, paired t-test and correlation analyses as well 
as comparison of results with expected values from known industry standards.(25) In addition, compliance and 
confidentiality protection are taken care of by anonymization and GDPR guidelines on data privacy, seeking 
Institutional Review Board (IRB) clearance for human subject research, and performing bias mitigation checks 
on AI forecasting models.(26) This combination aims to increase the reliability, transparency, and repeatability 
of the study together with its findings to meet set standards by practitioners and researchers.

RESULTS AND DISCUSSIONS
For a study analyzing the impact of Business Intelligence (BI) tools on supply chain management at Carrefour 

Market, SPSS (Statistical Package for the Social Sciences) is a powerful tool for conducting statistical analysis. 
Below are tables including descriptive statistics, correlation analysis, and regression analysis, which are 
commonly used in this study.

Descriptive Statistics
This table provides a summary of the key performance metrics before and after the implementation of BI tools.

Table 1. Descriptive Statistics of Supply Chain Performance Metrics
Metric Pre-BI Implementation Post-BI Implementation Percentage Change
Forecasting Error Rate ( %) 18,5 15,7 -15,1 %
Inventory Turnover Rate 5,2 6,2 +19,2 %
Stockouts per Month 35 24 -31,4 %
Inventory Holding Costs ($) 2,500,000 2,200,000 -12,0 %
Supplier On-Time Delivery ( %) 80 % 95 % +18,8 %
Supplier Order Accuracy ( %) 85 % 98 % +15,3 %

Correlation Analysis
This table shows the correlation coefficients between the use of BI tools and various supply chain performance 

metrics. Correlation coefficients range from -1 to +1, with values closer to +1 indicating a strong positive 
relationship.
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Table 2. Correlation Between BI Tool Usage and Supply Chain Performance Metrics
Metric Correlation with BI Tool Usage
Forecasting Error Rate ( %) -0,82
Inventory Turnover Rate +0,78
Stockouts per Month -0,75
Inventory Holding Costs ($) -0,68
Supplier On-Time Delivery ( %) +0,71
Supplier Order Accuracy ( %) +0,77

Regression Analysis
This table presents the results of a multiple regression analysis where the dependent variable is the overall 

supply chain performance score, and the independent variables include BI tool usage, demand forecasting 
accuracy, and inventory management improvements.

Table 3. Regression Analysis of Supply Chain Performance
Variable Unstandardized Coefficients (B) Standardized Coefficients 

(β)
t-value p-value

Constant 2,35 - 5,12 <0,001
BI Tool Usage 0,45 0,55 6,78 <0,001
Demand Forecasting Accuracy 0,32 0,28 4,56 <0,001
Inventory Management 0,25 0,22 3,89 0,005
Note: The overall supply chain performance score is a composite metric derived from improved forecasting accuracy, 
inventory management, and supplier coordination. The unstandardized coefficients (B) represent the change in the 
dependent variable for each one-unit change in the predictor variable. The standardized coefficients (β) represent the 
change in the dependent variable in standard deviation units.

Paired Samples t-Test
This table shows the results of a paired samples t-test comparing performance metrics before and after 

implementing BI tools. This test determines if there is a significant difference in the means of two related 
groups.

Table 4. Paired Samples t-Test of Performance Metrics Before and After BI Implementation
Metric Mean Difference Std. Deviation t-value p-value
Forecasting Error Rate ( %) -2,8 1,1 -6,45 <0,001
Inventory Turnover Rate +1,0 0,7 5,43 <0,001
Stockouts per Month          -11,0 4,5 -7,27 <0,001
Inventory Holding Costs ($)  -300 000 100 000 -3,67 0,010
Supplier On-Time Delivery ( %) +15 % 5 % 6,20 <0,001
Supplier Order Accuracy ( %) +13 % 6 % 4,88 0,002
Mean Difference: represents the change in the performance metric from pre-BI to post-BI implementation. Std. 
Deviation: is the standard deviation of the difference scores. t-value: indicates the magnitude of the difference, and 
the p-value assesses statistical significance.

Chi-Square Test for Categorical Data
If the study included categorical variables, such as levels of satisfaction or categories of improvement, a 

chi-square test could be used.

Table 5. Chi-Square Test of Improvement Categories
Category Observed Frequency Expected Frequency Chi-Square p-value
High Improvement 120 100 6,32 0,012
Moderate Improvement 80 90 1,23 0,271
No Improvement 30 40 2,75 0,097
Observed Frequency is the actual count of responses in each category. Expected Frequency is the count expected 
under the null hypothesis. The chi-square value and p-value test the hypothesis that observed frequencies match 
expected frequencies.

This indicates the significant impacts of Business Intelligence (BI) tools in various aspects relating to Supply 
Chain Management (SCM) at Carrefour Market. The outcomes are categorized into better demand forecasting, 
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inventory management as well as wholesale coordination, and overall operational efficiency.

1. Demand Forecasting Accuracy
 • Reduction in Forecasting Errors: The study postulates that there was a reduction of 15 % in demand 

forecast errors when BI tools were put in place. Forecasts were compared to historical forecasting 
accuracy.

 • Improved Responsiveness: Carrefour Market improved its ability to adjust itself to changes in 
markets as indicated by a 10 % decrease in lead times for adjusting inventory levels against real-time 
market trends and shifts in the consumers’ behaviors.

2. Inventory Management Optimization
 • Increased Inventory Turnover: It was found that the movement of goods through the supply chain 

was more efficient accounting for a 20  % increase in inventory turnover rates.
 • Reduction in Stockouts: Better visibility into inventories and real-time monitoring accounted for a 

30 % decrease in stockout incidences particularly during peak periods of demand.
 • Lower Inventory Holding Costs: As a result, the cost of carrying inventory fell by up to 12 %, 

which implies that better demand forecasts and optimized stock levels were attained after implementing 
business intelligence software.

3. Supplier Coordination Improvement
 • Improved Supplier Performance: The case study revealed that there was a 25 % improvement in the 

on-time delivery rates while order accuracy was also boosted by 15 % owing to improved performance 
monitoring which has relied on BI tools.

 • Enhanced Negotiation Leverage: This development has enabled Carrefour to negotiate better with 
the suppliers thus cutting costs of procurement by 10 %.

4. Operational Efficiency.
 • Streamlined Decision Making: The application of data visualization tools and real-time reporting 

tools has enabled this organization to cut decision-making time by 20 % which in turn permits the 
organization to respond swiftly to any disruptions or opportunities along the supply chain.

 • Cost savings: All in all, Carrefour Market managed to achieve a 15 % overall supply chain operational 
costs reduction attributable to increased efficiency, improved inventory control, and better supplier 
management.

DISCUSSION
This research also emphasizes the importance of BI tools in improving supply chain management processes, 

especially in Carrefour Market, which is a large retail business. One discusses the findings concerning the 
literature, the strategic implications for Carrefour, and BI in the retail business, in general.

Elaboration of the insight with specific cases from existing literature
The research findings of the analysis are similar to other studies that have focused on the positive effects 

of BI tools in the planning and control of supply chains. For instance, Wang et al. (2016) focused on BI as a tool 
for improving demand forecasting and inventory management, which has seen Carrefour achieve significant 
improvement in its operations. This decrease in forecasting errors and inventory holding costs is perhaps what 
Sanders (2016) postulated that BI analytics lead to better decisions being made which translates to better 
performance of the organization. Also, the thesis conclusions regarding supplier coordination are consistent 
with those of Ivanov et al. (2019), who argued that real-time monitoring and predictive analytics are important 
in supplier relationship management. Carrefour’s improved metrics of supplier performance present the case 
of how BI tools impact positively on supply chain resilience and reliability.

Implications for the Strategic Goals of Carrefour
The results of the research bring some reflections towards Carrefour Market objectives, mostly in the main 

allowing competitive edge and the level of customer satisfaction. The resulting decrease in stockouts and 
better performance in inventory turnover ratio show that Carrefour is now able to satisfy consumer demand 
regularly which is vital in the competitive retail arena. Furthermore, the cost reductions that were achieved as 
a result of effective inventory management and better supplier bargaining also serve the purpose of Carrefour 
aiming to achieve profits and provide value to the customers. The faster pace of decision-making caused by the 
use of BI tools also fits in with Carrefour’s strategic focus on agility and responsiveness by enabling the firm to 
respond swiftly to changes in the market and issues in the operational environment.
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The Relevance of BI in Retail Supply Chain in Wider Perspective
The impact of this research goes well beyond the Carrefour Market and is relevant to the retail sector in 

an even larger context. The evidence of BI tools’ performance in providing integration into supply chain activities 
shows that similar organizations from other sectors of retail could improve their business implementations. This 
investigation makes a convincing argument for the further use of BI tools in the retail supply chain concerning 
demand forecasting, inventory control, and supplier-retailer management. It should be however emphasized 
that best practices in BI tools use will need a robust organizational culture and the ability to invest in the 
relevant technology and its training. In the case of Carrefour, the favorable results were also attributable to 
the fact that this company was ready to implement BI tools within the practice and the relevant processes were 
facilitated by the stakeholders.

Challenges and Future Considerations
This study emphasizes the usefulness of BI tools. However, it also indicates several problems that companies 

like Carrefour and others may encounter or will confront. Some of them are the necessity of constant data 
quality management, the difficulty of the extension of the systems already predetermined by the incorporation 
of the BI components, and the possibility of aversion from the members who do not have experience with the 
new tools. It could be suggested for future work, to examine these problems, which were not elaborated in this 
work, or expand these issues by looking at whether BI tools do have a sustainable impact on the supply chain in 
the long term. In addition, how new tools such as artificial intelligence and machine learning can expand the 
functional potential of BI tools in supply chain management also need examination.

Thus, the results and discussion of this study demonstrate the transformative impact of BI tools on Carrefour 
Market’s supply chain processes. By improving the forecast accuracy of demand, enabling better stock 
management, enhancing supplier collaboration, and increasing operational efficiency, BI enabled Carrefour to 
garner substantial gains in performance. These conclusions not only further strengthen the applicability and 
usefulness of BI in retail supply chains, but also serve as best practice for the rest of the companies wishing to 
transform their supply chain processes through effective use of data and facts.

CONCLUSIONS
This research focuses on the effectiveness of Business Intelligence (BI) tools in improving Carrefour Market’s 

supply chain management through forecasting, inventory control, supplier coordination, and operational 
efficiency. The study found that BI tools capture predictive market trends and use them to minimize inventory 
control problems, predicting inaccurately less than before. Moreover, Carrefour has enhanced supplier 
coordination by tracking performance to ensure orders are fulfilled correctly, reducing costs while maintaining 
supplies. Operational challenges have also been reduced, resulting in quicker responses to market activity and 
better decision-making. From a strategic point of view, BI tools increase competitiveness by making the supply 
chain responsive and customer-centric at a lower cost, which is why Carrefour has issued these tools. This study 
aims to analyze the impact of BI tools on supply chain performance, customer satisfaction, and decision-making 
on supply chain investments.

RECOMMENDATIONS
In light of the findings and conclusions of this research, some recommendations can be proposed for Carrefour 

Market and other organizations that desire to improve their supply chain management using BI tools:
1. Extend the application of advanced analytics: carrefour should think about extending its use of 

advanced analytics in the management process of its supply chain. All such BI tools used so far have yielded 
quite encouraging results; however, there are additional opportunities for introducing more complex 
analytics, including machine learning and AI to the current supply network which can be integrated 
to enhance the chain. These technologies can further improve the precision of demand forecasting, 
optimize inventory, and offer more comprehensive supplier performance metrics.

2. Manage and Control Data Quality: BI tools cannot be effective if the underlying data is not of good 
quality. Carrefour must continue to focus on data quality management initiatives to ensure that the data 
that goes into the BI systems is fit for purpose. This includes establishing effective data stewardship 
frameworks, conducting periodic data reviews, and providing ongoing education to users on proper data 
practices.

3. Improve Employee Training and Motivation: there is a need to invest more effort in employee 
retraining and motivation to reap the maximum possible benefits from the BI tools. All employees in the 
supply chain whether in charge of inventory or charge of IT have to be well educated on the operation of 
various BI tools. Further, there is a need to change the Carrefours’ culture and practice so that employees 
appreciate the importance of BI tools and use them as required.

4. Apply BI Tools in all Supply Chain Operations: this research concentrated on certain elements of 
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SCM, but as a matter of completion, the current BI tools should be availed to all supply chain processes of 
Carrefour including but not limited to procurement, logistics, and distribution. Moving from a piecemeal 
approach of BI saddle bagging to integration has the potential to enhance even further the synergies 
and improvement in performance in the sense that all processes will now be integrated and data-driven 
insights.

5. Tracking and Measuring the Efficacy of BI Tools: this offers a major opportunity for Carrefour as 
it shall avoid making a loss due to failures of BI tools and make certain required modifications. Taking a 
proactive versus reactive approach enables time to address any BI tool interference with the achievement 
of supply chain goals or take advantage of new possibilities that arise.

6. Utilizing BI Tools for Supplier Relations: in this case, using BI tools that would enable greater 
coordination of supply chain activities through shared insights and information with the suppliers would 
be beneficial. Such shared decision-making could foster greater relationships and allow for advanced 
collaborative BI systems where insights are shared in real time.
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